






• VisitEngland, VisitScotland and Visit Wales (Welsh Government) have commissioned a weekly Covid-19 consumer sentiment tracking survey to 

understand domestic intent to take overnight short breaks and holidays both within the U.K. and abroad, with particular focus around the current 

barriers and concerns around travel and how these will evolve over time.

• The survey addresses: the likelihood of U.K. residents to travel; when and where they plan to go; specific trip details such as accommodation 

type and activities undertaken and the type of reassurances they're seeking from the sector.

• The tracker is based on a U.K. nationally representative sample of 1,500 adults aged 16+ with boosts for Scotland and Wales residents to deliver 

robust weekly samples.  The survey has been repeated weekly or fortnightly with the first week commencing 18th May

• The findings in this report are broadly based on data from Waves 17-20.  This is based on fieldwork taking place during the following dates:

– Wave 17: 12 – 25 October

– Wave 18: 26 October – 9 November 

– Wave 19: 9 November – 15 November

– Wave 20: 23 November – 6 December 



The early chapters of this report are ‘forward looking’ and focus on trip intention in the upcoming months. 

Definitions used include: 

– UK ‘winter’ intenders:  Members of the public who intend to take a U.K. holiday or short break between December 2020 and 

March 2021

– Scotland ‘winter’ intenders:  Members of the public who intend to take a U.K. holiday or short break in Scotland between 

December 2020 and March 2021

– Scotland resident ‘winter’ intenders:  Members of the public who live in Scotland and intend to take a U.K. holiday or short 

break in Scotland between December2020 and March 2021

– Waves 14-16:  Throughout the report, comparisons are made to the reporting that reflected waves 14-16 of this research.  The 

questionnaire and sample was identical to that used for this report (Waves 17-20) and reflects fieldwork conducted between 

September and Early October.  The purpose of this comparison is to demonstrate how intentions and attitudes have changed 

over time, particularly in light of changing travel restrictions

– All Scotland trip-takers:  All members of the public that have taken an overnight trip exclusively in Scotland since the start of 

September for any purpose (holiday, visiting friends or relatives, business or other)

– Intended trips:  Members of the public that intended to take a trip exclusively in Scotland before lockdown restrictions were 

lifted.  This data is taken from weeks 9-13 of the research which took place between July and late August.  



• To deliver clearer findings, we also profile by life stage.  Life stages are preferable to ‘age’ as they better describe someone’s life situation.  For 

the purpose of this report, we have used the following:

– Pre-nesters: Aged 16-34 without children in household

– Families: Aged 16-64 with children in household

– Older independents: Aged 35-64 with no children in household

– Retirement age: Aged 65+.  

• We also use ‘social grades’ within this report. Social Grade is a classification system based on occupation and broadly aligns with income.  It has 

been used as a standard within market research for a number of decades to build an understanding of respondents alongside a number of other 

factors.  In this report, social grade should be assessed alongside life stage, financial and attitudinal segments.  Broadly, social grades are 

outlined as below:

– A Higher managerial, administrative and professional

– B Intermediate managerial, administrative and professional

– C1 Supervisory, clerical and junior managerial, administrative and professional

– C2 Skilled manual workers

– D Semi-skilled and unskilled manual workers 

– E State pensioners, casual and lowest grade workers, unemployed with state benefits only



• For ease of analysis the following accommodation definitions are used:

– Hotel/Motel/Inn

– Guest house/B&B/Farmhouse

– Commercial self-catering: Rental holiday flat/apartment or Rented holiday home

– Private home: Second home/time share or Friends/relative’s home or In someone else’s private home on a commercial basis (e.g.. 

Airbnb)

– Caravan/Camping/Glamping: Touring caravan or Campervan/Motorhome or Static Caravan or Tent or Glamping/Alternative

– Other accommodation: Hostel or other type of accommodation



This report also includes six attitudinal segments produced to understand how audiences differ attitudinally in relation to 

COVID-19.  These are defined below:















• The U.K. and Scottish public remain more likely to think that ‘the worst is still to come’ than ‘the worst has passed’ in relation to COVID-19.  However, 

sentiment is significantly more positive than in the previous reporting period in September/Early October – the proportion thinking ‘the worst has 

passed’ increasing amongst both audiences

• The news of an impending vaccine, alongside the England lockdown ending at the end of November, is likely to be behind the increased optimism, a 

major shift occurring in mid-November.



•

•

VB11.  Broadly speaking, how comfortable or uncomfortable would you feel doing the following in the next month or so? 
Base: All U.K. residents n=3,324; All Scotland residents n=497



•

•



•

•

QVB8a.  Which of the following factors are contributing to you being ‘not very confident’ or ‘not at all confident’ about tak ing a U.K. short 
break or holiday between December and March? Base: U.K. residents n=1,664; Scotland residents n=232



•

QVB7anew.  We’d like you to imagine that you have booked a U.K. holiday or short break in each of the six time periods listed below.  
In light of the current COVID-19 pandemic, how confident are you that you would be able to go on these trips? 
Base: U.K. Pre-nesters n=354, Families n=485, Older Independents n=467, Retirement Age n=358



•

•

QVB8a.  Which of the following factors are contributing to you being ‘not very confident’ or ‘not at all confident’ about taking a U.K. 
short break or holiday? Base: U.K. Pre-nesters n=354, Families n=485, Older Independents n=467, Retirement Age n=358
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•

•
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•



•



• Around 1 in 4 Scotland winter intenders are also considering visiting other places for their domestic trip, rising to nearly half of Spring intenders.  
Yorkshire, Wales and the Midlands are the main alternatives in the winter; the South West of England, Wales and the North West of England in 
Spring.

• Amongst Scotland residents considering Scotland for a winter break, the vast majority are only considering Scotland, although for Spring trips they 
are more likely to be considering a domestic trip elsewhere.  

Table 1. Top 5 alternative destinations for 

Scotland intenders
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•
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• With half of Scotland winter intenders concerned about catching COVID-19, it is important that travel, leisure and tourism organisations communicate 

their safety measures. As outlined below, of all the safety measures that could be put in place, it is mask wearing (among both staff and guests) that is 

most essential for Scotland winter intenders when choosing to stay in accommodation. 

• Reflecting greater concerns about catching COVID-19, spring intenders are more likely than winter intenders to cite enhanced cleaning regimes and 

hand sanitizers as essential.
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•





•

•



•

•



•



• ‘Own car’ is by far the leading mode of transport intended to be used on trips to Scotland (particularly among spring intenders), followed by train and 
plane.

• Scotland resident intenders are more likely to use their own car, and less likely to use train or plane, the former likely a reflection of lower intention to 
visit Scotland’s cities or large towns.  
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• 12% of U.K. residents and 9% of Scotland residents anticipate taking a day-trip during the Christmas break, rising to 21% amongst Scotland-based 

families, and dropping to 6% of Scotland-based older independents.

• Compared to normal, U.K. and Scotland residents anticipate taking significantly fewer daytrips over this period. 



•

•

Restaurant/café/ 

pub with outdoor 

seating 

Restaurant/café/ 

pub with indoor 

seating only 

Festival, exhibition, show 

or sports events across a 

large space (e.g.. a city, 

along roads etc.) 

Cinema/theatre Festival, exhibition, show 

or sports event in an 

enclosed space (e.g.. in 

a conference centre or 

stadium) 

Nightclub 



•

•

Garden or 

country park 

Castle, fort or 

other historic 

site 

Zoo/farm 

attraction 

Outdoor 

playground 

or activity 

centre e.g.. 

climbing, 

ziplining, 

high ropes 

Historic 

house/palace, 

museum or art 

gallery 

Scenic/historic 

railway 

Aquarium Cathedral/chur

ch or other 

religious 

attraction 

Theme park Indoor play or 

activity 

centre/attraction 

e.g.. climbing, 

ziplining, high 

ropes 

Dungeon, prison 

or other 

underground 

attraction (e.g. 

show cave, 

mine) 



•

Coastal walk or trail Beach Mountain, hills or other rural areas



•

•

Walking/ 

hiking 

Watching 

wildlife/  bird 

watching 

Cycling/ 

mountain 

biking 

Fishing -

sea 

angling, 

coarse 

fishing, 

game 

fishing 

Golf Adventure 

activity

Boating 

including 

/kayak/ 

rafting/jet 

ski/water ski 

Swimming -

outdoor 

Sailing Other water 

sports

Horse 

riding, pony 

trekking 



•

Spa/beauty/health treatments Retreat or meditation Swimming – indoor
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•
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•
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